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SEFF Interactive Social Media Session:

| was just Tweeting to Tell you | Blogged ;-)

September 9, 2014
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Agenda

* Your Participation

* Surprise Guest

e The Who (not the band)
* Data Goldmine

e Case Study

* Survey Results

* Q&A

www.Qiigo.com
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What’s a Hashtag?

The # symbol, called a hashtag, is used
to mark keywords or topics in a Tweet. It
was created organically by Twitter users
as a way to categorize messages.

Helpful Hints:

* Geotarget Hashtags reach right
audience (Example: #Roswell)

* Hashtag: #SEFF and/or #Qjigo
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Surprise Guest

Kat Cole From Cinnabon

Twitter Handle Intro:

President Cinnabon, Inc., Connected-
Creative-Conscious-Community building
Capitalist, Biz-Advisor, MBA, Humanitarian,
Coffee-loving Chronic Learner, | luv Rwanda
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Who Uses Social Media?

MOI e Women U;L the

“ Top SQ01a1#M‘ediaA

Women are More likely tointeract =

With Brands in Social Media

L ey e g

= 1 How US Onlme Adult's Interact With Brand%

facebook

They are in Social Media

More Often Dally 1




= Reviews Are Very Social
(Testimonials)

Do you read online customer reviews to determine
whether a local business is a good business?

49% 49% |

Do you trust online customer reviews as much
as personal recommendations?

Yes, regularly Yes, occasionally

2011 =2012 w2013 = 2014

How do online customer reviews affect your
opinion of a local business?

Yes, if there are Yes, if | believe the Yes, for some types No
multiple customer reviews are authentic of business, no for
reviews to read others

2011 ® 2012 m2013 m2014

Positive customer reviews | read the reviews but they |don't take notice of online
make me trust a business don'tinfluence my decision customer reviews
more on which business to use

2011 =2012 w2013 =2014
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Bad Review — Positive Experience

S

Resolve the complaint in the customer’s
favor and they will do business with you
again 70% of the time

95% of customer will give business a
second chance if complaint is handled in a
timely manner

Customers who get their issue resolved,
tell 4 to 6 people about the experience.

All else fails, ‘reverse SEQ’ can help you
bury the bad review.
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Monitor Your Brand Activity

Local Directory Status From Top Down:
v" From a single screen, the Brand can

view, monitor all Directory Listing G oo |
Status Reviews [ S
) 3.9 / 5 average review
Regions Daily | Weekly | Monthly
Total 9 t i
Above 3.9 4 © « &
Your Brand Reputation Top Down View: pelow 3.9 s 5 s §
Positive 3 e - o sxo H
il : aml |T ikl I‘ I| 1. a
: : : G T i AN A NN NN W
v" See all testimonials, across all locations
from a single view. e
Region L i Average Review v Total Positive Neutral Negative
v Aggregate Scores help you determine , w0 5 » ; "
which locations need assistance. : . L : =
v" Drill down to individual location specifics : i : : -

as needed.
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Does Social Media Impact Your Brand?

MEASURING THE SOCIAL IMPACT

INCREASED

ENGAGEMENT
IS SOCIAL'S GREATEST
IMPACT ON A BRAND

@ all companies

@ E @ cPG @ technology

! £
couragi e
ustoma

Increased Increased Makes Encourages  Product &
er understanding  brand brand look  customer market
ion  of company loyalty current feedback research

& products
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Using LinkedIn For Franchise Development

According to the 2014 Franchise Development Report that
analyzed 101 franchisors and about 35,000 units:

v The Internet was the leading source of franchise
sales in 2013, at 42 percent.

v" Franchise sales generated through social media
increased year-over-year by 267 percent.

v’ Forty percent of franchise sales through social media
originated from LinkedIn.
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Using LinkedIn For Franchise Development

* Upgrade.  Showcase.
Purchase one of LinkedIn’s Develop a showcase page that focuses
premium packages. on your franchise opportunity.

* Engage. * Update Regularly.
Participate in LinkedIn Groups Provide regular updates on
populated by people who are educational and informative content
likely to be good candidates. regarding your franchise system.

* Share. * Target Candidates.
Encourage your employees to Use sponsored updates to
share these posted updates via cost-effectively maximize certain
their personal profiles. post’s visibility.
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First & Last Name v v
Date of Birth v v
Gender v v

About Me v v
Email Address (Verified) v 4 v
Phone Numbers v
Profile Picture & URL v v v
Education History/Details 4 v
Work History/Details v

Interests v v
Full Postal Address v
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Qiigo’s Social Strategy

bt Posts  Photos  Youlube  Reviews

| myourcircles

* Social Media Sites o o

s & % @ @ @ IFAQ®) frzoctioie

| vone L = v GS  PARTICIPATE  MOBILE

 Google+

I WOoUBLIC AFFAIRS

1 CONFERENCE
.

SEPTEMBER16-17,2014 | _JWMARRIOTT | WASHINGTON,DC

# Change Cover v

e Facebook

Timeine  About  Photos  Lkes  Manage Tabs

What's Hot In The Know The Latest

Linked in

.
° Twitter oo e
hp://wwew.gigo.comy. - o Steven Batsky an now ago o
©® ﬂ”]l Qiigo ==p 45 new Fair Pay and over 100
G :“ﬂﬁhlﬂ:ﬂﬁtymyximlmﬁis Safe Workplaces Executwe Order™ brﬂﬂds-

he it the nail on the squres aralcontracors o disclose
past thiee

Home.

s He
funfing 3 business. He aiso has a sales

Contracts can b approved. Vioiatons of
4 labor laws, mcluding . mare

DAD.DHA AC0NGTICS21 QUQUAMMETKAY
sin-coseivolamas Seaimentunions

bac)
ailgd s

20 |

FIND OUT
MORE

.
* LinkedIn B
Seanowyoure comected s | [15%5 Qiigo nominates Stephan Longo from Rent-
i i “ A-Wheel and the Marketing Team at...
’
(Key’»go) Qiigo Showcase Pages fb.me/2ksZUKxQn
Funny Name, Serious Results .
aige
Intermet
. o0 iy 9) 1150 smplorees © Oliso 5
) Fuany Namo, Soous Results Do you use Google Tag Manager? Find out
3 i i i mai wii Qiigo for National... what you need to know about this
igo specializes in delivering superio intemet marketing resuits or national brands. We make the worl \ i
o aecuting sl oacs egsw Ntions Bands chooss Gligo for (&) | o underutilized Google feature. #Google...
- Local Listings Managemer
~Lead rationPay per Ckck Marketing fbme/GJSXAqDSO
- Reputation Management Local Listing... '
- Mobile Marketing ! 12 followers
O h termet ricot trate e bu: 10 thousands of locat th Erome @2
ur comprehensive intemat marketing stategies de business 1o thousands of locations acioss the " ’
Country. We delwer results that include increased local search value on Google-+ improved consistency N::":“(:Lw :;[‘:So':‘fnf\v:zf:’ b::“"f:’f:f’{ ‘:’:’f:‘: Lestn whay
in brand messaging, qualified sales leads for local offices, and improved brand visibilty. Our team of Lead Generation PPC b e 9 P i
dedicated professionals has years of experience in the online marketplace and wel leverage that ’6 11 followers
expetience on your behal. s~ ) % Foliow
@ Oiigo 20105t
A Qo all ool ate desioned 10 gssst v i develoring 2 sionn and nsrern
| What would you do |f an error |n Google
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Tools

€ 2 C fi @ htpsy//hootsuite.com/dashboard

Ol osucosocn
. L]
2 x v || compose message
L]
+ Add Social Nietwork |
Visibil
. = a Gebesa - =
& 10l 01, 12:58pm via Twiter Web Clent P A —
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www.Qiigo.com
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Developing Content

* Goals:
— Be a resource and industry authority
— Minimize self-promotion
* Content Generation
— Content is 20% creation and 80% distribution

— Utilize events and topics to generate content across time and
social media sites

— Don’t forget user generated content such as testimonials
e Case Study: IFA 2014 and Captain Local
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Case Study: Captain Local

e (Captain Local unveiled at IFA 2014
* Priorto IFA
— Blog posts

— Added to Our Team page

— Google+, Facebook and Twitter posts i
° At IF A Local Listings Guru

— Took pictures of IFA attendees with Captain Local '
* PostIFA

— Pictures were posted to social media
and framed copies sent to clients

— Blog post recapping event

— Blog post with Captain Local’s TV appearance
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Qiigo
— Shared publicly - Feb 22,2014 #CaptainLocal

| Even superheroes need to eat lunch! Meet #CaptainLocal at the
ion in New Orleans #Qiigo Booth 1110/1112

@ Qiigo Qiigo
Shared publicly - Feb 19,2014 #C February 10 @

“There isn't much accuracy in the world of online directories,| YES! Another local listing saved from inaccurate information! #IFA2014 #Qigo
that's why it's so satisfying to update local listings.” #Capta| Booth 1110/1112 #CaptainLocal http://ow.ly/toBAu
#IFA2014 #Qiigo Booth 1110/1112 http://ow. ly/toFk3 )

© =
February 11 @

Captain Local explains the importance of Local Listings.
Listings are so important at #IFA2014. #Qigo Booth11
http://ow.ly/toBLw

Like * Comment * Share

e Directory at a Time

#CaptainLocal #Qigo

Qiigo Local Listing Management for National Brands Captain
Local | Qiigo
giigo.com

Qiigo and Captain Local provides centralized management of online
listings across directories, sodial media and review sites. Create, edit,

( E‘Jc")““ | | daim, and maintain online local listings.

Like - Comment * Share Like - Comment - Share
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Results of Audience Survey

@ How does your brand use social media? Do you outsource social media for your brand?

B Franchise Development (3)
B Customer Engagement (10)
\ B We don "t use social media (1)
[ Other (1)
0 Deleted Options (2)

B Yes (6)
@ No (10)

0 Mot sure (1)

Do your franchisees manage their own social media? Which social networks are primary to your brand's social
media efforts?

14 14
8
2
— - [ |
Facebook Twitter Pinterest Other

Coogle+ YouTube

What is the primary impact of social media on your How would you rate the succcess of your brands social

12 media efforts?
@ Increased Engagement (6)

@ 24/7 Customer Interaction (1)

B Increased Understanding of Company & Products (3)
[ Increased Brand Loyalty (3)

[ Makes Brand Look Current (1)

@ Very successful (5)
B Somewhat successful (11)
B Somewhat unsuccessful (1)

www.Qiigo.com
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Cool Tools

* Google Trends:
* http://www.visualvisitor.com/

* Google Analytics

* Google Alerts

* HootSuite

e Klout.com

* http://www.yelp.com/trends

* http://qiiso.com/software/local-marketing-cloud/

e http://www.wildfireapp.com/



http://www.visualvisitor.com/
http://www.visualvisitor.com/
http://www.yelp.com/trends
http://www.yelp.com/trends
http://qiigo.com/software/local-marketing-cloud/
http://qiigo.com/software/local-marketing-cloud/
http://qiigo.com/software/local-marketing-cloud/
http://qiigo.com/software/local-marketing-cloud/
http://qiigo.com/software/local-marketing-cloud/
http://qiigo.com/software/local-marketing-cloud/
http://www.wildfireapp.com/
http://www.wildfireapp.com/
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 Where to Get This Presentation & Contact Info

 URL to download this presentation..... (on SEFF Website...)

 Google +: google.com/+qiigo

* Facebook: www.facebook.com/Qiigo

e Twitter: twitter.com/QiigoSEM

e LinkedIn: Rick Batchelor - www.linkedin.com/in/rickbatchelor
* LinkedIn: Ginny Hornby - www.linkedin.com/in/ghornby/

* FranSocial: fransocial.franchise.org/
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1080 Holcomb Bridge Road .
Building 200, Suite 210
Roswell, GA 30076
Phone: 404.496.6841
Toll Free: 888.673.1212
Fax: 404.920.2885




