Multi-Unit Development




creating buzz

1 Thinking Differently

finding the needle in the haystack




Are you complacent in your
development strategies?
(Consumer + Franchise)



Why do we become
complacent?



Distress



Distress = Complacent



THINK CREATIVELY






EVERYONE
IS marketing to same lead



FRANCHISEES

ARE OUR
FUTURE

EXCLUSIVE MARKETS
AVAILABLE FOR MULTIHURNIT
FRANCHISEES

FLEXIBLE DEVELOPMENT OPTIONS
INCLUDE AIRPORTS, COLLEGES &
UNIVERSITIES, C-5TORES.
CONVERSIONS AND
END-CAP LOCATIONS

DUAL ERAND CONCEPTS

WITH GREEN BURRITO" OR

RED BURRITO® BROADEN
MENU APPEAL

CARL'SJR." & HARDEE'S"
RANK AMONG

TOP 3 HAMBURGER ERANDS
ENTR A MAGAZINE 2011

CARL'S JR." NAMED ONE OF THE
BEST FRANCHISE

DEALS IN AMERICA
BY QSR” MAGAZINE!

EXCLUSIVE TERRITORIES NOW AVAILABLE NATIONWIDE'

866-253-7655 CKEFRANCHISE.COM
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It‘s Nota Test Kitchen...

RANKED #1
IN CATEGORY!

2010 Franchise 500

It‘s a 12 UﬂD -square-foot

Ease of Dpe ration

ar in-store dining
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bd's is a fun, interactive Create Your Own
Sfir-Fry concept. Fresh.healthy Innovolive
flavors make up this unigue dining experience.
TRY SOMETHING NEW! TRY buds!

TOM RAGAN = Vice President ot Franchising
Coll; (952) 288-2370
E-mail: roaonigemenas.com

Call Torm Ragan abost ver NEW development
incentiney and scowns to cur newly revived FDD,
with & Ball earmings clabm 45 16e thi Bussiia
cur brand i gensrating

www . GoMongo.com
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Home Applionce Showroom

TWO EXCITING
BRANDS TO

JOIN
Qi SEARS GHOOSE FROM

| FRANCHISE TEAM |

® T5% finoncing svaipie
te qualified candidalas,

= Invantory ownad by Sears -
ol no expense bo you,

= The power of the Sears
brand nome,

» Top brands ke
Kermons®, Craftaman®,
Déahard™, Biack & Dacker®,
Maytag®, Whirlpoot®, LG",
Samaung® and many mom,
o ieaip attract consumans
D Y Shoes.

* Training ond Support

y

o
877-814-9482
SearsHardwars@soarshe.com
SearsHAShowrooms@searsho.com
www. searshardwarestones.com
whvew searshomeapplisnceshewnom.com

INN-CONCEPT

Hava you sean the fresh naw book of Pizsa InnT Our buffet
concept is turning heads and showing the competition why
‘we've boen arcund 50 yoars! We've got the look. the taste and
quality menai itams that make Pizza Inn the brand to choose.
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Amerlta s *Pizza l-"ranr.hlse IS Stlll the Best

- EEEEA
ann® | —

= An American iom sinee |99

~105% beand recoquation

= Hisgh grivwth in the st cromal eategary

= New, euriling restawrant design

~Family, i snd ettertsinment (or all ages
= Muki -Ehtl[_kl'ﬂhﬁuuuppnrltrrilin

 B58-ILi-Bh56
0 B wivweshakers.com

THE #1 BRAND IN FITNESS
JUST GOT STRONGER

¢

GOLD'S GYM
EXPRESS

SULTIUMIT FRAMCHISEE




DO Gxill & Chill®

Own the Hottest Brand in the Country!
= 31 Consecutive Same Sloma Sales
Growth Ouarters®
« 51,275,058 Average NET Sales®
= 5264,805 Average EBITOA®
« Ratio of average ivistmant 1o first year
: gross sale 1:3°
Saoth Limas, e [evelopment Fepiesertlve « Hamed in Twmrm me
Financa Business Review
R Franefis nEvreusion, Candatd
Lea 5. Easley 1.500.381.3802
www.eastcoastwings.com




THIS TURTLE

MoVES | ik

Wnat happens witi i Yo

comioind 151 |rr|:-5|5.l;|'|:-l.1: prlil Aty

-.lq-|.1h prmi-sinp 5 spofs and
1:urmlm-5“-" Wou el

inat's perfeck fof
a dynamic spoits b i grile
thal crushes i |:l:|r-|'||;r131|l.--:ln

HAS L WHY » THE GREE HE L'-|'"1LF i ... i
, i Hw..n:snteu“.ur.‘u.rnm

I WILL 500 1 ':'F. ALL AVER i HE
EASH CnASE:

Lo L
Call & askK ahuut 2011



OPEN SESAME

Loak no further than cur Bamols crast 10 e why Hungry Howhe's has an edge over its

campatition. Mouth walsning teatonings are baked into the edge of our pirzas making

tha last bite of & Hungry Howie's pizzs just as good as tha first. Baked subs, 4 diéforont
benadi. chizkon, snd alads ore the parfact SOCCMOENIMEnLE 1S Ol “CrUSOMmired” DiErAL
Thié Hishgry Hisde's differencs = Plavond. Crst!

38 Years of Success * Fast Approaching 600 Stores
Top Markets Now Available + Carry Out and Delivery

For franchive infermation plaase contact:
Franchise Sales
(248} 414-3200

WINGSTOP
FRANCHISE “=—=

8+ STRAIGHT YEARS OF COMP
STORE SALES INCREASES

L L ‘ﬂ'!uﬁ'”l“'i%.

i

i i Ay A
NATIONWIDE FRANCHISE OPPORTUNITIES
WINGSTOPFRANCHISE.COM | 972-686-6500
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We currently have 45 locations in six states,
with signed development agreements
for over 400 locations in 25 states.

What's Neww:

ff ,I[I Pl E“-&”': /},r" g M Larger Footprint, up to 5000 Sq Ft
/ -

Fe—>

H Great Unit-level economics
E Flexible layouts perfect for conversions
B Compelling sales to investment ratio

190518 Fisture 50 awards Restaurant Business Magazine for 2011
I One of Entrepreneur Magazine Top New Franchises far 2011
I8 02 o Franchise Times Magazine’s Fast 55 Growth Fraschises for 2010
I8l Franchise Lipdate Magaring's STAR Award winner for 2010
For Fran

Dan Collins, VP Fr

Iy Ameong Industry Leading
jtegory Sales

Increase in Same Store Sales Year after Year
Unmatched Franchisee Support System
Ranked one of Top 10 5andwich Franchises in
Entrepreneur’s Franchise 500 - # 141 overall 2011

Target Growth Marke1s: Chicago/Central IL - Milwaukee
« Pittsburgh artherm Vigir « Richmand
+ Rateigh/Durham « Charlotte « South Carolina « Atlanta
« Birmingham/Huntsville - Memphis - Kansas City

*Orther Marke




= Two expariences under ona reof: o casual
dining restounant & oction-pocked sports bar

= Over 40 years of experience

= Thare are more than 390 Boston's lecations in
Canada, US and Meaxdca

= Prime morkats are avalloble through US ond
Maoxico

+ Low operating costs, high quality pizzo, posta
B mwora

= Flaxible conversion opporfunifies

* Comprohansive fraining & support

CALL 1-866-277-8721

Franchise with the

World’s Leading
Bagel Brand

+ Attractive Sales to * Stratedic territory
Imvestrment Ratia opporiunities available!

= “Azced light” investrment = Award-winning menu
& quick build oul time development team

» Mational brand presence » FastCasual breakiast and
and proven franchise lunich category leader =
concipt

|

Don’t miss your
opportuni
contact us today:

“isaw moasTED = FRESHY



Over 1.6 Million
in Average Unit Sales

wiss Farms ]'IEE?IEJEEH successfully operating drive-thru
gracery stores. Our formula for success is simple: We provide a limited
offering of in-demand, high quality products, with speed of service,
competitive pricing and a passion for customer service.
Seeking qualified multi-unit operators for
major territories throughout the US including:
Philadelphia, Pittsburgh, Washington D.C., Atlanta

Rob Coldwell | Franchise Development Director

610.356.2070 or rcoldwell@swissfarms.com
n.swissfarms.com
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new contiguous locations throughout the country.

Limited time special development incentives are available
for development in these markets,

COME GROW WITH US!
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red man
the real

Red Mango franchises are changing'the s
way America thinks about frozen yogurt™
and smoothies.

|::i 7] fr anchis

"Hot Concepts”
Award
MNatian's Rostourand MNews
2009

Scientific Excellence
Awar
- SupplySide mogazine

red mango




How we defive..

Authentic
6614&(14&, Roal

Relianle, Trustworthy

Of Un disputed. Origin

‘--

There are a lot of imposters out there, and plenty of "hot new concepts.” But at Jersey
Mike’s, we care about being authentic. Dur real, northeast style sub sandwich - a true
original - has created a loyal, passionate following that brings customers back. Our
philosophy of supporting local causes has made us a reliable partner in the communities
we serve. Dur business model, which offers an attractive sales to investment ratio and a
simple and clean operation, offers a genuine opportunity for success...

vy way you define !




THE FAST. FRESH. ITALIAN. FRANCHISE

Fazoli's™ is now growing opportunities for both single
and multi-unit operators,

Contact us fo fearn more about
our new franchisee incentives.

LA & )

fast.fresh.italian.

W EBZOEECOM | Faoniry imd iogs s iintaly spmsiiond iemini of | a0l St Banagrent, |1E [xmgion, KX



pennys

America’s diner Is always open?

OPEN

to a $1 Million Opportunity?’

RAMKED IN THE
TOP 10 FRANCHISES FOR 2011

ENTREPREMELRS FRANCHISE SO0




FINANCIAL STRENGTH

Another healthy benefit from Massage Envy.

MASSAGE ENVY FRANCHISEE BENEFITS
- Average unit volume of over #1,000,000*

- Pioneer and national leader in 15 billion-a-year massage therapy industry
- Dues-based system provides predictable revenue model
. Strategic partnership with global skincare leader Murad®

Massaga Envy, the ploneer of member-based massage
and spa senices, is now seaking gualiied candidatas maﬂdge éﬂ'{l{
CONTACT LORI MERRALL (420} 366-4171 - LMerrall@MassageEnvy.com S P A
MassageE mvyFranchise.com =




MINE 1S BIGGER



MINE 1S BIGGER
YOU CAN MAKE MORE
MONEY WITH ME
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MONEY WITH ME
NO. 1 IN CATEGORY
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MINE 1S BIGGER
YOU CAN MAKE MORE
MONEY WITH ME

NO. 1 IN CATEGORY

NO. 1 IN CATEGORY
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WE ARE OLD



MINE 1S BIGGER
YOU CAN MAKE MORE
MONEY WITH ME

NO. 1 IN CATEGORY

NO. 1 IN CATEGORY
NO. 1 IN CATEGORY

WE ARE OLD
WE ARE GROWING FASTER



1. Thinking Differently

Multi-Unit Development




creating buzz

2 Self Evaluation

finding the needle in the haystack




Self Examination



Advertising?



Events?



Marketing + FranDev



pennys

America’s diner Is always open?

OPEN

to a $1 Million Opportunity?’

RAMKED IN THE
TOP 10 FRANCHISES FOR 2011

ENTREPREMELRS FRANCHISE SO0







What's in your wallet?



1. Thinking Differently 2. Self Examination

Multi-Unit Development




creating buzz

3 Best Practices
° finding the needle in the haystack




Competition



B DOMINATORS!
Annval Dominators Lists

Tap operatars by region

I DEALS ON WHEELS
Mobile food frucks
deliver the goods

Trlﬂ 1..-“ o Ao 7






Attorney-turned-franchisee builds on family tradition




1. Thinking Differently | | 2. Self Examination 3. Best Practices

N \ 4

Multi-Unit Development




creating buzz

4 Due Diligence

finding the needle in the haystack




How do your multi-unit operators
search your brand...






1. Thinking Differently | | 2. Self Examination 3. Best Practices

N \ 4

Multi-Unit Development

4. Due Diligence



5.

creating buzz

Socially

finding the needle in the haystack

~
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::FACEBOOK::



MAIN BENEFITS OF SOCIAL MEDIA

In a survey, eMarketers asked U.S. Marketing Executives what they felt were
the main benefits of marketing through social media. Not surprisingly, only
half of the respondents felt that ‘low cost’ was a benefit. Below are the
results by percentage of respondents.

Customer Engagement 8 5 4 cy
—I T /O
Direct Customer Communications I B 5%

Speed of Feedback I 59 . 9 %
Learning Customer Preferences I 59 1 %
dmeet  B51.1%
Brand Building I 4 8 . 2 %
ettt 142 3%
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:MCDONALDS::

What Makes Them So Successful?



In a recent survey conducted by Syncapse, 20 brands were evaluated to see . Avg. amount spent by a Facebook Fan

the economic potential of having fans on Facebook. Below are some of the
results for the most recognized brands. . Avg. amount spent by a non-Facebook Fan

McDonald’s

$150.39 \$31 e



In a recent survey conducted by Syncapse, 20 brands were evaluated to see . Avg. amount spent by a Facebook Fan

the economic potential of having fans on Facebook. Below are some of the
results for the most recognized brands. . Avg. amount spent by a non-Facebook Fan

McDonald’s

. \$150.39 HB]D']B

MCDONALDS FANS SPEND:
About $160 more



facebook Search

’mlovin’it’ wall

' bowin' it

2 wan

&. Locations
] Info

Local
LATEST

M mecafe m

Burgers i bowin it

Happy Meal
MORE~

About

We welcome your particdpation an
the McDonald's U.5. Facebook
Page! Be sure...

More

10,040,283

people like this

McDonald's

Food/Beverages

McDonald's
Somebody sure knows how to handle a McMugget! Macy F. is now MVP for Team

Honey Mustard. Saucy
skills like that move us to tears. (Sniffie).

hﬂ Mchugget Saucy Challenge | McDonalds.com
sla- Source: community. mcdonalds. com

Monday at 5:00pm via McDonald's - Like - Comment - Share
g 1,113 people like this.

ICJ view all 258 comments

Write a comment...

McDonald's

Big love goes out to Team Sweet 'n Sour! These superstars are now the leading
team in the McMuggets Saucy Challenge. Way to honor and respect all that is
delicious, guys.

Mchuggets Saucy Challenge | Facebook
Source: community.mcdonalds. com

August 15 at 9:00am via McDonald's - Like * Comment = Share
& 1,593 people like this.

ICJ View all 352 comments
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In a recent survey conducted by Syncapse, 20 brands were evaluated to see . Avg. amount spent by a Facebook Fan

the economic potential of having fans on Facebook. Below are some of the
results for the most recognized brands. . Avg. amount spent by a non-Facebook Fan

McDonald’s

$150.39
Starbucks

—]$1m.95 s2522



In a recent survey conducted by Syncapse, 20 brands were evaluated to see . Avg. amount spent by a Facebook Fan
the economic potential of having fans on Facebook. Below are some of the
results for the most recognized brands. . Avg. amount spent by a non-Facebook Fan

McDonald’s

Starbucks



In a recent survey conducted by Syncapse, 20 brands were evaluated to see
the economic potential of having fans on Facebook. Below are some of the
results for the most recognized brands.

McDonald’s
$150.39
Starbucks
$110.95 N2
Xbox

Playstation

__‘$B[l.33 $188.02

. Avg. amount spent by a Facebook Fan

. Avg. amount spent by a non-Facebook Fan



In a recent survey conducted by Syncapse, 20 brands were evaluated to see
the economic potential of having fans on Facebook. Below are some of the
results for the most recognized brands.

McDonald’s
$150.39
Starbucks
11095 $2352
Xbox

Playstation
__‘$B[| " \$1BB.02
Nutella

—-‘ 45014 $113.95

. Avg. amount spent by a Facebook Fan

. Avg. amount spent by a non-Facebook Fan
I



In a recent survey conducted by Syncapse, 20 brands were evaluated to see . Avg. amount spent by a Facebook Fan
the economic potential of having fans on Facebook. Below are some of the

results for the most recognized brands. . Avg. amount spent by a non-Facebook Fan

McDonald’s Coca-Cola

—-‘ 615039 $310.18 —-‘ 612038 $19048
Starbucks | :
—-‘ $110.95 \ $235.22

Xbox

Playstation
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Nutella
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In a recent survey conducted by Syncapse, 20 brands were evaluated to see . Avg. amount spent by a Facebook Fan
the economic potential of having fans on Facebook. Below are some of the

results for the most recognized brands. . Avg. amount spent by a non-Facebook Fan
McDonald’s Goca-Cola
$190.48
\$150.39 Hie \$120.aa
Starbucks Nike
_" \ $235.22 _-‘ $205.02
$110.95 $83.69
Xbox |

Playstation
__‘$B[| " \$1BB.02
Nutella

—-‘ 45014 $113.95



In a recent survey conducted by Syncapse, 20 brands were evaluated to see . Avg. amount spent by a Facebook Fan
the economic potential of having fans on Facebook. Below are some of the
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In a recent survey conducted by Syncapse, 20 brands were evaluated to see . Avg. amount spent by a Facebook Fan
the economic potential of having fans on Facebook. Below are some of the

results for the most recognized brands. . Avg. amount spent by a non-Facebook Fan
McDonald’s Coca-Cola
$190.48

\$150.39 e \$120.aa
Starbucks Nike
—-‘ \ $235.22 —-‘ $205.02

$110.95 $83.69
Xbox Victoria's Secret
\ $173.34

$139.46 \ $152.97 AN

Playstation Motorola
\$18El.l]2 \$1Bﬂ.[ll
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In a recent survey conducted by Syncapse, 20 brands were evaluated to see
the economic potential of having fans on Facebook. Below are some of the
results for the most recognized brands.

McDonald’s
\$150.39
Starbucks
$1105 N2
Xbox
\$I 13.34
| $139.46
Playstation
__‘$B[| " \$1BB.02
Nutella

—-‘ 45014 $113.95

. Avg. amount spent by a Facebook Fan

. Avg. amount spent by a non-Facebook Fan

Coca-Cola

$190.48

AL \$120.aa
Nike
__‘$B3 " \$2[15.[12
Victoria's Secret
\$152.97 20

Motorola
_-‘$6909 $160.01
Nokia

$1711.22




SONIC APPROACH



THINK OF THE POTENTIAL



€ C O www.maxmusclefranchise.com

SPORTS NUTRITION

FRAMCHISING is an Opportunity ...

franchise (fran'chiz) ». 1. orig. freedom from
restrictions of servitude, routine, or despondency, etc.,
2. any special right or privilege granted to be a business
owner, a corporation, or to run a public company, 3. the
right to market a proven product or provide a service,
often exclusive for a specified area, as granted by a
Franchisor. vt. -chised, -chising to grant a franchise
to.- Websters New World Dictionary, 1970

Click HERE to Learn More

Why Sports Nutrition? The MMSN Approach The MMSN Support System Meet CEC Joe Wells Brand Passion InThe News

Why Sports Nutrition?

. In Spite of the Economy, the Nutrition Segment EXPLODES ...

. People everywhere are paying much more attention to FITNESS ...

. Gyms and Health Clubs continue to open in RECORD numbers...

. Ovwer 70% of America's Doctors and Nurses recommend supplements...
. Max Muscle Sports Nutrition (MMSN) is the answer ...

LA f= LD pd

Click Here to read the rest of the article




How can we use Social Media to
drive leads — Impact our
development campaign?



2011 International Franchise
Assoclation Convention,
EXPERTS SAY:
Soclal Media STILL does not
help us develop franchises!



| disagree!



What we did with
Max Muscle?



Where do they spend their
development budget?



@hlﬂ@

BISON YoF COM

" ENTREPRENEUR'
@S0RCE

"'r" success is our only business™



Sponsored Create an Ad
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Learn how top brands

ﬂSt il (a Al integrate and monetize
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ATLAHTA salespeople, just experts

13-14 SEPT 2011 JEECES

Hear CHMOs at SXSW

What does your CMO
really think about sodal
media? Find out at SXSW
2012, Vote for this panel!

Social Media Traffic

W Here's how you can raise
your profile and drive a

ton of traffic to your site
for next to nothing using
Sodal Media. Free Video.

Wheo's talking about you?
yourbuzz.com
Cwn your own business?
E You need YourBuzz, Click

here to sign up!
7

)
i w1 B @ Clickable
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Son

More

17,364

like this

C | @ www.facebook.com/MaxMuscleFranchise

Max Muscle Sports Nutrition

Read about how franchisee Mary Leeds has incorporated Jordan's triumph over
testicular cancer into the Grand Opening event of Max Musde Sports Mutrition in
Grand Junction, CO.

Max Muscle honors 17-year old testicular cancer
SUrVIVOr

www.nbclinews, com

Imagine being told that your 13-year old son has testicular
cancer, that was the reality for one local family. Now that
brave young man is sharing his story to raise awareness
about this often deadly disease with the help of one new
business right here in Grand Junction,

5,206 Impressions * 0.19% Feedback

#J] Friday at 12:41pm - Like - Comment - Share
£ 9 people like this.,

Alan Isom i use manmax sport i love it—so sry to hear this story
= god bless

Friday at 3: 16pm - Like

Write @ comment...

Max Muscle Sports Nutrition

Max Muscle in Grand Junction, CO is having their Grand Opening tomorrow, August
27th! Opening benefits the Testicular Cancer Awareness Foundation and Jordan
Jones, spokesperson for the foundation and testicular survivor at age 17, will be
present, There will also be an appearance by former UFC heavy weight champion
Shane Carwin.

Wall Photos

4 680 Impressions * 0,32% Feedback
&) Friday

t 11:58am - Like - Comment - Share

14 1nvite Friends

You and Max Muscle Sports Nutrition

81 Y e P T8

An 11 friends like this.
£ Max Sports & Fitness Magazine

Quick Tips

Get more people to like your Page with Facebook
Ads today!

Sample Ad: Max Muscle Sports...

The text of your ad will go
| here,

g Like - Nick Powills likes this.

Advertise Page

Sponsored Create an Ad

50% Off For Locals
istrateaqyconference.com
Learn how top brands

ﬂSt (e (o4l int=grate and monetize
M social media. Mo

ATLANTA salespeople, just experts

13-14 SEPT 2011 [JRElEaks

Bodybuilding.com

Tired of only getting deals
1 week out of the month?
Join the #1 Online
Supplement Retailer
today! Lowest prices
Guaranteed!

£ Like * Mike Contreras likes this.
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# Edit Info

SAFPORTS HNUTRITION

with Max Muscle
Sports Nutrition?

» Why? » Approach

MidX IMiUSCIC SpPOUrLs muLriuon = vwn 4 ririomn

» Support

Why Sports Nutrition?

1. In spite of the economy, the Sports Mutrition and Weight
Loss (SMWL) industry is projected to be more than $24 billion
by 2015, up over 25% since 1998, (source: Nutrition

Business Journal)

2. People everywhere are paying much more attention to
their health, nutrition, exerdse, and overall wellness—and
nutritional supplements are part of their plan. There is
growing recognition of the importance of nutrition and
fitnesz to help patients fight debilitating ilnesses such as
hear disease, cancer, and HIV diseases. Literally milions of
people are realizing the value of good nutrition as & main
strateqy to create greater longevity through better health.

3, Gyms and health dubs continue to open, and membership counts are on the rise, and there are many
great facilities to work out at. However, the nutrition side of the industry is populated with retail vitamin

» Passion

» News

» Apply

stores and fitness centers that are not equipped to assist dients with anything dose to a detailed
personal fimess analysis and dient-spedfic custom meal, exerdse, and nutritional solutions.

Admins (11) See Al

8154 §{vh

% Use Facebook as Max Musde Sports
Mutrition

[;I Motifications 23 w
#=l Promote with an Ad
E View Insights
24 Invite Friends

You and Max Muscle Sports Nutrition

oft - 4
R e2F )

A5 11 friends like this.
£ Max Sports & Fitness Magazine

Quick Tips

Get more people to like your Page with Facebook
Ads today!

sample Ad: Max Muscle Sports...
Your ad text here.

L
5 Like - Nick Powills likes this.

Promote My Page

Sponsored Create an Ad
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p1 Max Sports & Fitness Magazine

Why Sports Nutrition?

1. In spite of the economy, the Sports Mutrition and Weight
Loss (SMWL) industry is projected to be more than $24 billion
by 2015, up over 25% since 1998, (source: Nutrition

Quick Tips

Get more people to like your Page with Facebook

r - Business Journal) Ads today!
MAX MUSCLE
[EROBTE WMIYRITEDN] 2. People everywhere are paying much more attention to sample Ad: Max Muscle Sports...
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"= MMSN Videos great fadlities to work out at, However, the nutrition side of the industry is populated with retail vitamin
m LinkedIn stores and fitness centers that are not equipped to assist dients with anything dose to a detailed
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1) 4x Traffic to franchise site
2) 17k new likes
3) Record month of apps
4) More hot prospects



Genius?



NO



No Limit Blog:
46 % Facebook
19 % LinkedIn



Pinpoint Planning



What If the portals allowed us to
PICK who we market to?



Search Home Profile Account »

Max Muscle Sports Nutrition » LinkedIn

Health/Beauty *  # Edit Info

Admin Tab Options Stats Settings Admins (11) See Al

% Use Facebook as Max Musde Sparts

Max Muscle Sports Nutrition (=)
Leading Sports Nutrition Retail Franchise Opportunity
Orange County, California Area | Health, Wellness and Fitness

www.maxmusclefna

Mutrition

I;;Ir-loﬁﬁcaﬁons 232 ¥

Current + Leading Sports Nutrition Retail Franchise Opportunity at )
AREYOUR Max Muscle Sports Nutrition [ ¥l Promote with an Ad
FOR YOUR + An Industry Leader Since 1991 With Over 140 Store ﬁ View Insights
CAREER W Locations Across The United States at Max Muscle
MAX MUSC Sports Nutrition [ 18 1nvite Friends
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* President, and COO at Max Muscle Sports Nutrition C7 B e T
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Websites « Max Muscle Website i
+ Max Muscle's Blog Quick Tips
’ Twitter MaxMuscleSports Get more people to like your Page with Facebook
"F = e e e Ads today!
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E=oRTE meurEiTien Sample Ad: Max Muscle Sports...
OVER 100 STORES MATIONWIDE r Your ad text here.
www.maxmuscle. com ._
Summary
wiall
@ @ Established in 1991, Max Muscle Sports Mutrition (MMSN) is committed to improving the
health and fitness of people from all walks of life- men, women, young adults, everyday fitness i Like - Nick Powills likes this.

T Info

- JR—
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Evaluate your development budget
+ bridge gap between marketing
and FranDev.



YOU don'’t have to spend a TON to
make It appear right.



Think differently.
Act differently.



Don’t be the franchise just on
portals, just in classified, just In
brochures, just on a stagnate



Be prepared to CONTINUE to
evolve.



1. Thinking Differently | | 2. Self Examination 3. Best Practices

4. Due Diligence 5. Socially



Communications Is Progressive

labits Aren't Bad

THEY
JUST
CLOUD
UP
NEW
IDEAS
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